o| =42k T 20| A

HE2E BT AJH|A0| o3t B3t
S 1

AE2 BEXZ HIIZAMH|A ALY E SAMe=E

Research Type Exploratory Case Study
Research Focus Lead Conversion Funnel, Press Release Distribution, Search Trust
Case Jebowang Press Release Distribution Service
Publisher KM Research

Year 2026

KMz2| M|

Working Paper Series | Market & Communication Strategy



KM Research Working Paper | Lead Conversion Funnel and Press Release Distribution Service

o

2 e Ju
of mot

22 o rr

H
Rl
2
ﬁm

o o\
o>
lo

i

)
- ol
A )

o] utAY FollA BEztg vjEAH| A7 71 g o]
A5k ] £ o] St} FEghe A no] F ZHl=
AA 2o, A, A4 8F, AR AE, i AE 5 FAA HRUA HHP o= o
AT KMeEA A1) ‘Bedgt oid {4 &2 EEZ}E i A H] A A 7}
EatE dEAEA AR E O 2 B abs B e} i Lk Fo] F|EAS
2] AR B4 A3t He2ba sjZ v As 23] o ool Bt F A
|4 A o] AR BeAAES BT, G A DAA R AE e &8
SH JQutR A HT) E5] ARG o v EE 54 o)) whE A LEof
J%Z—i & ket 7“71 AM A= 2Hit FZH o] ARt 122 BAHEL 2 AT R
A% Tl 1 Holu, 2= 7y QoA
O o

N
%

r? o |

o
lo

N oy 1o o mol
ju] i
= o I‘L’L
] ro >
)

[
of2
e

M 1 oL o
rr

)
=
2

o
ol
ok,
FIF

e el
uu!
L
o

i 30 10 Q AT offt oft r& riT
i e

LA

re Moy
fob o

_O'L
kl
e ofl
2
I‘Ir‘

wAbE HEAs
A= A A A

E
L

et 724 o—aza sheig 9t o

Abstract

This exploratory study examines the role of press release distribution services in the lead conversion funnel.
Lead conversion refers to the process in which potential customers move from exposure and search toward
concrete business interactions such as inquiries, consultations, quotation requests, partnership review, and
purchase consideration. Based on KM Research’s market report on press release distribution from the
perspective of the lead conversion funnel and service information provided by Jebowang, this study analyzes
the stages in which press release distribution and news exposure may contribute to conversion. The findings
suggest that press release distribution should be understood not as a direct sales mechanism but as a
conversion—supporting public relations infrastructure that reduces information uncertainty during the search
and trust-review stages and provides external credibility materials during sales consultations. Jebowang’s
single—distribution service is suitable for rapid exposure of specific issues, while its annual membership model
is more aligned with repeated news exposure and long—term accumulation of search trust assets. This study
proposes that the value of press release distribution services should be assessed not only by the number of
articles published, but also by their structural role in reinforcing trust formation and consultation conversion

within the lead conversion funnel.

Keywords: lead conversion, conversion funnel, press release distribution, public relations, search trust, sales
lead, news exposure, B2B marketing
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